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A b s t r a c t

In this study, the effect of the opinions of bank customers about internet banking usage on their intention to
use internet banking again has been investigated. Within the aim of the study, it has been examined whether
the attitude and intention to use internet banking show a significant difference according to the level of ed-
ucation. For this aim, data was collected from 780 bank customers using internet banking in Kastamonu.
Firstly, the construct validity and reliability of the scales were tested. Firstly, the construct validity and reli-
ability of the scales were tested. The data was analyzed for the established structural equation model. As a
result of the analysis, it was determined that the spreading attitude of internet banking had a positive effect
on the intention to use again. It was found that the attitude towards internet banking security negatively
affected the intention to use it again negatively. As a result of the difference analysis, it was determined that
the usefulness and spread of internet banking showed a significant difference in favor of graduated. It was
found that the risk of using internet banking showed a significant difference in favor of primary school grad-
uates. It was found that the intention to use again showed a significant difference in favor of undergraduate
graduates.
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